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INTRODUCTION

A Message from Kees Hertogh, Director, Microsoft Dynamics AX
Product Management

Welcome to the Microsoft Dynamics AX Statement of Direction. This
document contains information about our development plans through
the year 201 8 for Microsoft Dynamics AX. Whether you are a new or
existing customer or partner, this information  will help you plan your

business and IT activities

Our mission at Microsoft © is to enable people and businesses to realize their full

potential. In 2001, Microsoft made an important commitment to the business

applications category through the acquisitions of industry Zdeading enterprise resource

planning (ERP) solutions , including Microsoft Dynamics AX. Since then wedbve built a
global People-Ready business 1 based on empowering people across a broad spectrum of

industries and geographies T with the right tools, information, and opportunities they

need to succeed

Today, as part of this global People -Ready business, the Microsoft Dynamics AX  product
community has grown to approximately 12,000 customers and over 2,000 partners
across more than 40 countries . New customers and partners are joining every day . We
believe this success is due , inlarge part , to three main factors:

The hard work and dedication of our valued partners

The ongoing commitment by Microsoft to protecting the investments of partners
and customers by continuing to optimize Microsoft Dyna mics AX for the market
we are selling in

3. A partner -centric industry strategy and continued investments in industry -
specific capabilities

Looking ahead, we will continue to maintain a sharp focus on these three factors by
working to innovate, improve , and extend the product in the markets we serve today

In addition, we  plan to embrace Software -plus -Services in the ERP arena. We  want to
make Microsoft Dynamics AX fit hosted deployments even more and surround it with
hosted services from Microsoft and partners that enhance their overall capability.

On behalf of the entire Microsoft Dynamics AX team, thank you for considering Microsoft
Dynamics AX.
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VISION 6 BUILDING FOR THE DYNAMIC BUSINESS

Change is a fundamental part of business today. And, people, processes , and

ecosystems are the principle drivers in an organi zat:i
opportunity, and opportunity into growth. Microsoft has a vision for organizations with

agility to drive sustainable growth i whether growth means new business models, new

markets, strategic alliances, growing market share , or reducing costs. This vision is the

Dynamic Business.

The focus for R&D investment for Microsoft Dynamics AX will help to enable the Dynamic

Business with a product that helps ensure three key elements:

1 Productive People T Organizations excel when they empower their people to drive
the business forward. At Microsoft, we believe that the key to helping businesses
become more agile and productive in a global economy is to empowe r individual

workers by giving  them the tools that improve efficiency and enable them to focus on
the highest -value work . We are determined to develop solutions designed for people.

1 Adaptable Business Processes T We believe solutions should be built to sup port
business processes in your organization and industry . This means delivering business
process output to the right people and making it possible for people to influence the
process proactively. It must be easy for companies to make changes to the se
business processes, workflows, policies , and services in order to respond quickly to
rapidly changing customer demands, market conditions , Or partner requirements.

1 A Connected Ecosystem - The business ecosystem encompasses all the entities
with a relati onship to an organization at any point in time. Organizations need to
realize a faster return on investment because relationships with business partners
have become fleeting and more dynamic due to the shorter product life cycles and
changing market needs. In order to build relationships that are profitable,
organizations need to integrate business processes beyond company walls and be
able to share information easily. We believe IT is vital to a successful and connected
ecosystem, and strive to deliver sol utions that meet  these requirements.

Technology and Business Trends

Regardless of geography or industry, companies and organizations today face several
key challenges that we believe will affect the requirements of their ERP system. These
trends and cha llenges include:

1 Pressure from globalization and a dynamic economic environment T
Operating in a global business environment presents new, complex challenges that
make it even more difficult to stay competitive. Lower - cost producers force many
companies to find new ways to attract and keep customers; there are increased
demands from global customers who want customiz ed products and faster delivery,
and interconnected supply networks means more distribution channel s, production
sites, and warehouse locations. Plus, companies expanding into new markets must
deal with the increasing demands of global reporting and compliance requirements,
and the speed of change. What 6s more, a dynamic or uncertain ec
one country can affect businesses in other countries from one day to the next. All
these factors contribute to an increasingly complex and challenging business
environment.

1 Achanging work force T A new workforce is emerging and o rganizations need to
prepare for the transition from  the baby boomer work er to the next generation
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workforce . In an age where  skilled workers are  more important than ever,
organizations must create an environment that fits the needs of this next generation
of workers . The new workforce is educated and familiar with state -of-the -art
communication technologies like instant messaging  and mobile phones. These new
workers are used to advanced search capabilities, finding information , and
transforming itinto dec  isions. This new workforce is mobile and accustomed to

working any place and at any time.

1 Changing regulations for compliance and environmental sustainability T
Companies are under enormous pressure to comply with a growing number, range ,

and complexity of  regulatory requirements , and to adopt environmental sustainability
initiatives within their businesses. In recent years, corporate scandals , due to poor
internal controls , have led to new regulations (such as Sarbanes -Oxley) as well as

greater regulatory scrutiny. In addition, the growing demands of doing business in a
rapidly changing global environment, the need to provide relevant and timely
information, and report accur ately and regularly to authorities, partners,
stakeholders , and shareholders, have created even more challenges for
organizations 1 making compliance adoption more critical than ever.

In addition, we see some key technologies that will impact and potentia lly benefit the
deployment and operating costs of ERP applications in the short to medium -term:
1 Hardware Performance I The continuous improvement of hardware performance,

such as multi -core processors continues to raise  the bar. As a result, business
manag ement software vendors must change the software to leverage these
innovations so customers can realize maximum benefits.

1 Software Breakthroughs I Software -as-a-Service, Web 2.0, RFID, 64  -bit operating
systems are software technologies that offer opportunit ies to organizations and will
have an i mpact on todaydéds business solutions.
9 Virtualization I While hardware is becoming a commaodity, the ability to separate

hardware from software offers organizations the opportunity to optimize the
utilization of hardware . Virtualization software enables organizations to improve
hardware utilization, reduce server administration costs, and enable business agility
by responding quickly to the needs of new servers.

How Microsoft Dynamics Benefits Organizations

The Microsoft Dynamics line of products, including Microsoft Dynamics AX, works like

and with other Microsoft products that most employees are already familiar with, such as
Microsoft Office. Designed with a focus on the roles people play throughout a company,
Microsoft Dynamics delivers an individualized, RoleTailored user experience . This helps
employees to figure out the most important things to do next, and arms them with the

best knowledge to approach that task. We believe this is the unique value that the

RoleTailored user experience provides customers.

We can break down fAworks | ike and witho ibostness f our pri
owners, their staff , and ultimately , their business.

Familiar to Your P eople

A Microsoft Dynamics  implementation helps  to support and enhance the work that
employees do, and the way they do it. By building on software familiarity they already
have, the teams and individuals in a business can be more productive to accomplish

their personal and organiza  tional goals.

5
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Fits Your S  ystems

Microsoft Dynamics works the way most current technology works, and fits easily and
seamlessly into existing systems by helping organizations maximize their technology
investment. It also offers the opportunity to take advan tage of other Microsoft product
innovations, including Microsoft SQL Server ® and Microsoft Windows ~ ©.

Fuels Business Productivity

Automating business processes is the backbone of Microsoft Dynamics. From financial

and accounting processes to supply chain and manufacturing to sales and marketing -
automating business processes helps your people concentrate more on productive tasks

and less on repetitive busywork. This also helps to reduce the cost and complexity of

doing business.

Enables Confiden  t Decision  Making

An organization need s to be able to respond quickly to changing conditions .1t is people
who actually have torespondtot hese changes, make informed decisions, and set the
business apart from other organizations. Microsoft Dynamics provides access to critical
data that can be easily analyzed using familiar tools such as Microsoft Office Excel

What is Microsoft Dynamics AX?

Microsoft Dynamics AX is a comprehensive business management solution for mid -
market organizations and divisions or larger  enterprises . We recognize that Microsoft
Dynamics AX may fit well in customer organizations outside of this definition and we

acknow ledge that the mid  -sized market segment is defined differently from country to
country and from geography to geography. Additionally, Microsoft Dynamics AX can
accommodate larger  enterprise organizations looking for a two -tiered ERP strategy to
serve the n eeds for their different division and/or subsidiaries globally.

Microsoft Dynamics AX  helps organizations manage business processes in domains such
as Finance, Supply Chain Management, Production, Project Management and Accounting,
Sales and Marketing, Hu  man Resources Management, Service Management, Compliance,
Business Intelligence  (Bl) , and Collaboration.

Microsoft Dynamics AX is built to make it easy to do business across multiple locations
and countries /regions by consolidating and standardizing proce sses, providing visibility
into processes , and help in simplifying compliance.

Two-t i ered ERP strategy (OHub and Spokeso)

Global enterprise organizations are increasingly considering a two -tiered ERP strategy to
serve the diverse ERP need across their diff erent divisions and subsidiaries . A two -tiered
ERP strategy allows global enterprises to combine the benefits of a single enterprise ERP
as central financial, providing centralized financial insights as the back bone for the
enterprise, while  utilizingam ore cost -efficient and agile ERP application to serve the

unique need of the different division and subsidiaries. Due to its global nature

(supporting 38 legislation and 42 languages ), the extensible Microsoft Service oriented
architecture and its increasing ability to service different industry requirements in one

common ERP platform, Microsoft Dynamics AX is ideally suited to provide these

standards for global enterprise organization.
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The Microsoft People -Ready Approach & Putting People First

People are at the heart of every organization 0 they bring the creativity, passion, hard
work , and thought leadership that ultimately propel a business forward. The Microsoft
People - Ready business is based on empowering p eople with the right tools, information,
and opportunities they need to succeed. Microsoft Dynamics AX 2009 represents the

| atest expressi on etérm stategy to reisefudaldlisy tola bighgr standard

to enable the People -Ready Business. User Experience researchers and designers at
Microsoft conducted extensive research into the requirements that customers have for
business management solutions. The detail -oriented approach includes three practices:
Research, the Microsoft Dynamics Customer Mo del, and RoleTailored Design.

Research and Development Methodologies

The Microsoft Dynamics User Experience approach is based primarily on research. By

using a variety of different research methods, Microsoft Dynamics User Experience

researchers and designers continue to move up the usability pyramid - from delivering
what is needed, to providing it in an easily usable format, and finally , to delivering
something desirable that people actually enjoy using.

The Microsoft Dynamics Customer Model

Microsoft Dynamics User Experience researchers and designers distilled volumino us
research results into a framework called the Customer Model 0 arepresentation of the
people within a typical organization, the departments within which they work, and the

actual work that they do. Part of the design strategy to enhance productivity in Mi crosoft

Dynamics AX is based on the Microsoft Dynamics Customer Model

SALES & MARKETING

Customer Model

PEOPLE, DEPARTMENTS, WORK o A’“.Microsoftl)ynamiu'

Figure 1: The Microsoft Dynamics Customer Model describes how people in departments do work within and
across organizations.  The findings are based on interviews with over 1000 people.
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RoleTailored Design

RoleTailored design enables people to cut through the clutter, delivering just the

information they need, where and when they need it. It offers perspective by providing
an overview of the work ahead, s o that organizations can plan and prioritize efforts.
RoleTailored design is a key component of improving user productivity in Microsoft

Dynamics AX.

Solutions Built for Change

Today organizations must be able to keep up with changes in the market plac e. Business
applications should not be a threshold for change. Whether change is expansion into new

markets or new partnerships with strategic vendors, redesign ing business process es is
unavoidable. For instance, imagine the impact on business processes an d supporting
business applications when an organization changes its focus from business -to - customer
(B2C) to business -to-business (B2B). Customer relations will change from many to a

few, the relationship will be more intense and require electronic exchang e of information,
and production control will be likely to be make -to-order instead of make -to-stock.

Adaptable Business Processes

We believe we need to deliver software that is able to change. Therefore , we wiill
continue to evolve the application architecture to enable Microsoft Dynamics AX to take
advantage of the advancements in application development technology provided by the

Microsoft ® .NET Framework . Microsoft Dynamics AX has had a long history of enabling
business es to customize and adaptt  heir business processes to enable change.
Establishing this foundation on the .NET Framework sets the stage for taking advantage

of the ways that business processes will be modeled and composed in the future with

technology initiatives like SQL Server Mode ling tools (formerly known as fi0slo 0).
Business analyst s will be more involved in the process of changing the application by
reassembling activities in workflows , independent of where  the workfl ows will run and
how the user will interact with those process es.
il think one of the biggest trends in application devel opment
we're making a big investment in that. We have what's been code named Oslo, and talked a | ittle bit
about it on our Web sites and our blogs, which is this model -driven development platform. It's
actually taking the kind of models that you're seeing arising in specific domains, like software
management in System Center, or your data design over in SQL, or your process activities over in

BizTalk and saying, we need to take all these domains and be able to put them into one model space.
In fact, we need to let people create their own domains that aren't just isolated, but that exist in this
onemodel ing space. And that's what Oslo is about. o

Bill Gates, Chairman, Microsoft

For example Microsoft Dynamics AX 20 09 has taken advantage of two important .NET
libraries T the Windows Workflow Foundation (WF) and the Windows Communication
Foundation (WCF)1i to build a foundation for a new paradigm of applications development
called Service oriented  architecture . Service oriented architecture (SOA) provides
methods for applications development where systems organize functionality around
business processes and  package these as services. Using the Windows Communication
Foundation , Microsoft Dynamics AX 2009 can expose services for other applications to
consume functionality. Microsoft took this concept one step further by also providing the
ability for Microsoft =~ Dynamics AX 2009 to consume services exposed from other
applications , either on -premise or in the cloud. The Windows Workflow Foundation
provides an environment for defining, executing , and managing workflows.
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These development frameworks provide foundat ions for building model  -driven
applications. For example , workflow service provide s an abstraction for the developer to
collect rules for how a task is carried out and who does it . Collections of task s form a
business process. The workflow tasks and servic es need to interact with data stored by
the business application. The model of that data also provides a foundation for enabling

the business process to model the organizational structures needed for business process
for any scale of simple or complex orga nization.

Logical Data Structures

With Micro soft Dynamics AX 2009 , we also started a n evolution toward modeling data
structures that enable more logical organizational models. Multi site concepts were
introduced t o enable the modeling of advanced internal supply chains. Financials

features like Shared Services functionality also leverage enhancement s for more complex
intercompany relationships. The setup of trading partners like customers and suppliers,

and any contact data, now takes advantage of acommon global address book , which
store s relationships between people and organizations

Microsoft will continue to evolve the organizational model to simplify the deployment of

the business application by providing a more generic model of organization al concepts
like legal entity, business units, operational units, and geographical regions , and allow
companies to configure the business application for the way they do business.

Industry Strategy

With Microsoft Dynamics AX , our objective is to provide a n integrated ERP solution that
fits the unique needs for a large community of medium -sized organizations; however,
the requirements of each organization are different, based on requirements specific to

their fi v e r t iawcdaihiqhe company needs.

i g

-~ -~ -~
o] e
| g} ||

Service Retail Public Manufac- Wholesale/
Industries Sector turing Distribution

(PR
L Microsoft Dynamics Ax

Core ERP Suite

\ 4

Figure 2: Industry Strategy for Microsoft Dynamics AX 2009

Our i ndustry strategy is  to improve the industry fit by including key industry capabilities
in Microsoft Dynamics AX that are common across multiple verticals within an industry.
This will enable the Microsoft partner ecosystem, consisting of Independent Software
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Vendors (ISVs), Value -Added Resellers ( VARs) and System Integrators, to provide
repeatable solutions that meet the specific needs for customers across different verticals
in a more efficien tway.

Microsoft is committed to deliver a roadmap for the following industries:

1 Manufacturing

1 Wholesales/Distribution

1 Retail

1 Service Industries : Professional services, Architecture, Engineering and construction,
and Media and entertainment

1 Public Sector (for the first time in Microsoft Dynamics AX ®9

Microsoft offers partners a specific ISV program to support ISVs who provide solutions 1

in the market place  and give our customers a way to find high -quality solutions

Certified for Microsoft Dynamics supports a designation for solutions that have been

qualified, refined, and tested by the market, and found to repeatedly add value to
customers. Solutions that qualify for this designation have undergone a formal software
quality test, and they are also supported by at least ten customer references.

Read more about Certified for Microsoft Dynamics.

Microsoft Technology & An Investment in the Future

Microsoft Dynamics AX  can help organizations and partners utilize their investments in
Microsoft technology. Our strategy is to continue to look for services and functionality

provided by the .NET Framework, Windows, Microsoft SQL Server, and Microsoft Office
instead of developing ne  w, proprietary functionality to enhance the capabilities in
Microsoft Dynamics AX.

Examples of this include the work that was carried out in Microsoft Dynamics AX 4.0 to
utilize Active Director y® to provide logon authentication for the business application. This
enables organizations to centralize their administration of user accounts and password
management with  their internal network eliminating the need to administer passwords in
different locat ions and reducing support costs.

Other examples include using the Bl capabilities of  Microsoft SQL Server. Since the

release of Microsoft SQL Server 2005 Reporting Services , we have look ed for ways to
utilize this technology for developing transactional b usiness reporting.  Using these
improved business intelligence tools enables organizations to make the most of the
reporting technology that they will have invested in when they acquired Microsoft
Dynamics AX or another business application. We continue to develop around the
Microsoft SQL Server Analysis Services capabilities to provide OLAP cube storage and
processing.

With these development s, organizations can optimize their investment in Microsoft Office
Excel and Microsoft Office  SharePoint ® Server to put analytics tools into the hands of a
broader range of end -users, whether users of Microsoft Dynamics AX or not.

! These solutions can be found on Solution Finder _, which is a tool for customers to find industry -specific add -
ons and solutions

10
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The Microsoft Dynamics AX portal technology is based on Share Point technology, and
combines and complements the basic Share Point capabilities with specific ERP
capabilities .

Microsoft continues to look to hardware advances and ways to leverage the processing
capabilities in the server computers that organizations can purchase today or may
already have. The migration to 64 -bit comput ing and multi -core began a number of
years ago and Microsoft Dynamics AX enables organizations torunina64 -bit
environment to leverage the processing and storage capabilities of these new machines.

We did work in Microsoft Dynamics AX 2009 to help organ izations leverage multi -core
machine for scaling out the Microsoft Dynamics AX object server to help support the

growth of providing tool s to all employeesin  the organization.

Enabling Developers and ISVs to  Build on Our Industry Foundation

Microsoft Dynamics AX architecture and technology have been state -of-the artin ERP
The architecture and tools provided by Microsoft Dynamics AX allow the customer to
adapt the business application to their needs.

With the ever -expanding foundation of industry functionality that is incorporated in
Microsoft Dynamics AX , we will continue to enable ISVs to take the application to the
next level of vertical functionality.

Enabling developers has always been a key focus area for Mic  rosoft and that tradition
continues with  Microsoft Dynamics AX. Developers help realize customer aspirations .
Microsoft has a wealth of developer tools in Microsoft Visual Studio ® and the .NET
Framework. We will expand the concepts and simplicity that exist inthe Microsoft
Dynamics AX tools and bring them to Visual Studio to increase the number of  developers
who are already familiar with these tools . Examples of these tools can be seen in the
integration work we  did with Reporting Toolsin  Visual Studio to bridge the gap between
what the standard tool provided and what was needed to develop reporting for business
applications.

Tools are an important part of Microsoft Dynamics AX , but we believe the true value of
Microsoft Dynamics AX can be found in the ric h, tried -and -true foundation of
functionality that has already been deployed in thousands of customer implementations

around the world. Microsoft Dynamics AX provides a rich data model for business
applications across industries. It is a fully transactiona | system built on the foundation of
Microsoft operating systems and servers.

The added advantage for developers is the leverage they have with the underlying

frameworks and sub  -systems in Microsoft Dynamics AX. Rich data modeling concepts,
security and ac cess control, a workflow framework built on Windows Workflow,

integration built on Windows Communication Foundation, a single application database
with Windows and Web User Interface (Ul)  frameworks, a modern Ul consistent with
Microsoft Office 1 all add to the package that developers can build on.

Developers can leverage the class system repository to treat existing functionality as a

black box. For example , posting a sales invoices doesn't require the developer to know

the ledger posting  because the sa les posting class system will handle the ledger

postings. The developer has the right level of abstraction from the database , and also
the generic application functionality that makes up an ERP package.

Overall , Microsoft Dynamics AX is a complete environ ment for developers and ISVs.

From tools to frameworks , Microsoft Dynamics AX will help developers and ISVs bring
solutions to market that fulfill the unique needs of  customers across a broad range  of
industries and vertical markets.

11
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A Development Philoso phy Based on Gradual C  hange

Our development philosophy is to advance Microsoft Dynamics AX improvements,
enhancements , and innovations in a gradual way to limit major disruptions to our

cust omer s 6 edh Customees sas start small and slowly add new users and
functionality as their needs change and business grows. Our n ew releases will include
important innovations to help organizations meet future challenges and toolsto help
customers upgrade without too many obstacles. In fact, one of our focuses in the next
release will be to further enhance the upgrade tools so that organizations can benefit
from innovation in a controlled way.

With Business Ready Customer Care ( see section Customer Support and Maintenance

Policies), we6re announcing Extended Suppo,whichfhelps Mi cr osof t
our customers to control the timing of when they move to the next release of their

product in accordance with their business plans . In the latest release  , the possibility of a

skip -level upgrade, from Microsoft Dynamics AX 3.0 to Microsoft Dynamics AX 2009, is

supported.

Business Ready Licensing is designed to help organizations grow their business

management solution  to meet the cha nging needs of the business . The pricing model
supports g rowth in terms of more people and users, new business processes and
functionality , or new sites and countries.

Software plus Services Outlook and Strategy

More than ever, companies need to take a strategic approach to managing IT. Our vision
is to create integrated business processes and seamless end - user experiences across a
companyds sof t,whetherthaysu® mmanaged on site or in the cloud.

With Microsoft Dynamics AX , we will continue to embrace the Software plus Services
model to help our customers enhance existing business processes via services and offer
them choice s in how they use, buy, deploy, and manage their business processes. We
envision some of these service s to be built by Microsoft , while others might be built by
partners . Because services for Microsoft Dynamics are offered through Microsoft

Dynamics Online, customers will be able to easily consume incremental services from a
single, trusted source.

Microso ft Dynamics Online

There is an ongoing shift in the way companies operate today. They are increasingly
connecting to the  Web to conduct business. More specifically , they are turning to the
Web to attract new customers, sell their products online, collect a nd remit payments
and complete other business processes , such as payroll.  The Microsoft Dynamics Online

Services combined with Microsoft Dynamics AX will seamlessly enable these scenarios.

The software -plus -services approach from Microsoft combines the be st aspects of client
software, on -premise servers, and services delivered over the Internet. Microsoft

Dynamics business management software takes advantage of this blended approach to

provide customers with flexibility and choice in how they use, buy, dep loy, and manage
their business processes.

Microsoft offers several hosted services for Microsoft Dynamics AX users . Simplicity is a
key design principle for these services, and customers can expect them to offer excellent

value. Microsoft -hosted services are managed by Microsoft experts in outstanding data

centers, alleviating IT departments from having to worry about behind -the -scenes tasks

12
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or hiring outside specialists. The services are extremely simple to deploy, enabling

people to concentrate on running their business. These offerings help customers
incrementally move to a model where particular business processes are supported by
online services.

Hosted service offerings for Microsoft Dynamics include:

Payment Services

Microsoft Dynamics Online Payment Services integrates with a variety of payment types,
enabling customers to accept payment, record the payment process milestones , and
handle returns from within the Microsoft Dynamics interface. The service works with

leading payment processing services including FDC and Paypal (for all major credit

cards).

Commerce Services

The seamless integration of Microsoft Dynamics and Dynamics Online Commerce
services allows customers to easily sell products online through established marketplaces
like eBay and online store fronts. Catalogs and listings are centrally managed in

Microsoft Dynamics with easy ~ -to-use interfaces , and all orders resulting from the online
sales flow seamlessly back in to Microsoft Dynamics for processing.

Future Services

Software plus services  offerings that we are planning to release in the future are

1 Multi Channel Commerce Service to enable trade via established Business -to-
business (B2B) or Business  -to-consumer (B2C) Marketplaces, dedicated e -Commerce
sites, or by using the built in shopping cart functionality.

9 Site Services to enable our customers t o dynamically generate customer and partner
facing Web sites with the ability to capture data straight into Microsoft Dynamics AX
(e.g. prospect information from a marketing campaign , or customer information for
product registration)

I n addi t i oanningeedvices in thé future that will utilize the Windows Azure  E 2
platform investments. These services will be focused (but not limited to) on enabling our
customers to easily connect their business process to the business process of their

customers, par tners and vendors.

Better Enabling Partner Hosted Microsoft Dynamics AX

Today, customers and partners are already hosting Microsoft Dynamics AX. And there
are many reasons why a customer might consider having Microsoft Dynamics AX 2009

hosted.

For the context of thisdocument ,Ahostedodo means to deploy the applic:
center that i s external to a customerdés | T infrastruc
2 The Windows Azure platfo rm offers an intuitive, reliable and powerful platform for the creation of Web

applications and services. For more information on Windows Azure please visit
Www.microsoft.com/windowsazure
13
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1 Unmanaged data center services or co -location: This is where a customer
contracts with a data  center provider, for example a telecommunications
company or a dedicated data center service company , for rack space. The data
center provider will simply provide the data center space and a network
connection to the facility and physical site maintenance . This means that the IT
department of a company will be the one that places the servers into the data
center and will remotely manage these machines.

1 Managed data center services: This is where the customer will contract with a
data center provider to pr  ovide rack space for service and provide some server
and operational management of the machines. The IT department of a company
will still manage the application and software installed on the machines or some

hybrid of this depending on what is negotiated between the two companies.
1 Application Services Providers: In this situation , a specific application or service is
provided by the data center company. There could be a negotiation between the
two partners on the degree of management that is shared betwee n a companyods

IT department and the company providing the application in the data center.

A company will assess its skills and needs , depending on the state of their business.
There are advantages and disadvantages to hosting. With Microsoft Dynamics AX 2009,

a customer has the power to choose the right application and service level for their

business. A customer can also leverage combinations of in -house mixed w ith hosted
applications , depending on their circumstances.

That choice extends to the licensing models, too. Today, we offer Microsoft Dynamics AX

under the traditional perpetual licensing models and under the Service Provider Licensing
Agreement (SPLA). Partners can use this to offer customers a subscription -based access
to the business application.

We will continue to enhance the features and technical capabilities in Microsoft Dynamics
AX that help partners and customers who are hosting Microsoft D ynamics AX in remote
data centers.

Customer -Centric P rocess to Build New S olutions

Customer needs are  at the cent er of our development activities . And, to ensure these
needs are met , R&D teams use a variety of best practices and carefully designed

proces ses to develop a high quality product that meets the needs of our customers. This

includes extensive customer research, an early adoption program , review of design and
feature specifications , and test automation.

Butit doesndti Mioaboftleresumges an ongoing dialogue with customers and
partners via online communities, customer and partner boards , and various programs.
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MICROSOFT DYNAMICS AX ROADMAP

Microsoft is committed to a release cycle of approximately 24 I 36 months for  delivering
major releases to help customers adopt and benefit from innovation at a reasonable

pace. The Microsoft Dy namics AX Roadmap illustrated below covers our current product
plans through the year 2018

In the following sections, you will find detai led information about our current release,

pl anned functionality for Microsoft Dynamics

2011, and our vision for future releases.

Figure 3 shows the Microsoft Dynamics AX product release timeline. Please note that all of the dates listed in
this calendar timeline are speculative and do not constitute a promise to deliver any given piece of technology
at a given time.
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